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Catwalk competition opens for startups to win chance to demo cutting edge AdviceTech 

· AdviceTech Catwalk, a Dragons Den style competition for early-stage startups is now open for entries with the deadline of 13 April
· Five firms will be short listed to compete and demo their wares at a London event held at CodeNode on 24 June 
· AdviceTech Catwalk providers a rare and free opportunity to get in front of advisers, with the winner voted on by the audience.
· As well as recognition for developing exciting new AdviceTech for the market, the winner will walk away with a packet of Rolos
· “Not only is it a lot of fun to be a part of but it's a massive opportunity to gain awareness,” says 2025 winner Tikker 

The lang cat has announced that it is open for entries for its AdviceTech Catwalk competition.

AdviceTech Catwalk provides an opportunity for start-up AdviceTech firms to get in front of financial advisers free of charge and show off the wares they believe will transform the industry for the better.  

This is the third year the Leith-based consultancy will be running the Dragons Den style competition. London venue CodeNode will be the setting for the five shortlisted firms to showcase their tech to a panel of expert high inquisitors. 

The winner will be voted on by an adviser audience. 

The deadline for interested firms to submit their applications is April 13 via the lang cat’s website.

The lang cat outlined that those with the best chance of being shortlisted are:

· Start-ups and early-stage tech firms Tech built for advice professionals 
· Tech that is doing something new or different 

The lang cat will shortlist five firms from its submissions to compete at its London event, where they will have a strict five minutes to demo their tech on stage. 

They will then face scrutiny from the High Inquisitors before the audience votes for the winner who will be announced on the day. 

Although AI “dominates the conversation”, and the consultancy expects it to be a big feature of the competition, any form of tech that seeks to improve financial advice for the better is welcome.

Previous winners of the competition include Tikker and Zerokey. 

Mark Polson, CEO of the lang cat, said: “It is great to watch Catwalk grow over the past three years and I think it’s a testament to the industry's commitment to innovation.

“We like to treat this as an opportunity for promising start-ups who are not getting the attention they deserve to get in front of advisers and signal the direction in which advice could head.

“This is not a pay to play competition, we want to give attention to those incubating great ideas, but who are not yet able to access the traditional channels.

“For advisers ultimately it is their vote that decides it, so Catwalk is an excellent an opportunity to witness where those with a stake in it believe the industry is going.

“AI dominates the conversation in AdviceTech and, in many ways, rightly so. But we also know there’ll be many early stage fintechs with exciting ideas that also deserve an opportunity to have that five minutes to display their wares alongside AI. 

“We would love to see technology of all shapes and sizes getting involved, all we ask is that you are new and consequential.”

Tom Whittle, founder of 2025 champions Tikker, said: “Catwalk is a really fantastic opportunity for wealth tech and advice tech startups and opportunities like this are gold dust for young businesses. 

“Not only is it a lot of fun to be a part of but it's a massive opportunity to gain awareness and I couldn't recommend it more highly. 
 
“If you're a start-up on the fence about applying next year, just do it.”


- Ends -


For further information, contact: 
Sean McKinven, PR Account Executive, the lang cat 
T: 0131 376 6244
email: sean@thelangcat.co.uk

Notes to editors: 
The lang cat is Leith’s leading specialist financial services consultancy and PR Agency. The lang cat works with financial advisers and providers, helping them develop new propositions, turn marketing strategy into action and articulate their services in such a way that people without financial services degrees have a hope of understanding them. It aims to make the industry a little bit less corporate and stuffy and a little bit more human. 
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